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Being green is here to stay and it can make real sense as well as cents. Herein are stories 
describing how companies today are taking advantage of the awesome power of green. 

 

 

Recycled Office Supplies  

 

Fifteen years ago, the market for environmentally responsible office 

supplies was virtually non-existent. Today, CEOs, marketing 

executives, and ad agencies are ever-so-eager to position their 

respective companies as "environmentally friendly."  

 

As many customers and businesses jump on the green bandwagon with recycling programs, it becomes 

increasingly more important that those in the office supply business create economic pull-through for the recovered materials collected via 

recycling programs. According to Tom Kemper, founder and CEO of Dolphin Blue, offering products made of recycled materials creates that 

economic pull-through, closing the loop. "We ... need to educate our customers on why it's important to buy recycled products so that 

recycling really does work," said Kemper, whose company retails environmentally responsible office supplies.  

 

"The quality of recycled-content products does not come into question as it did in the early and mid-'90s," said Kemper. "The products 

then did not compare to the quality of environmentally responsible products available today. Even papers made from 100 percent post 

consumer recycled waste fibers (old paper) perform like virgin papers, flawlessly producing the image quality and performance required by 

the most demanding user."  

 

Kemper said he would be in for anyone that wants to call and learn more. Visit www.dolphinblue.com for additional information. 

 

 

Postal Service Gets Green Stamps  

 

The U.S. Postal Service, which operates the largest fleet of vehicles in the world, spent $1.7 billion on gasoline 

for its trucks and other vehicles last year. Each time the price increases by one penny, it costs the public $8 

million more each year. Meanwhile, the service's 220,000 vehicles are a major source of tailpipe pollution.  

 

Walter O'Tormey, vice president of engineering for the postal service, told reporters that the USPS was 

currently using 43,000 vehicles to test a variety of technologies, including ethanol, hydrogen, methane and 

electricity. "We know that we would be bankrupting the next generation if we were to make a decision to buy the wrong vehicle," he said.  

 

For example, the service joined a test in California that is being audited by General Motors to use hydrogen-powered vehicles. GM is 

placing 100 vehicles in the market to test and will oversee the maintenance of each one.  

 

The USPS noted that their vehicles' unique driving conditions – with all the starting and stopping their couriers are required to do – will be 

a good test of these technologies. So far, the only concern reported is the quietness of the electric and hydrogen vehicles, which do much 

of their operation in residential neighborhoods where small children may be at play; they fear that it might be difficult for pedestrians to 

hear them coming. 

 

 

Making the Best of It  

 

In the wake of the massive floods that swept through the Midwest in June, the EPA and the Best Buy retail 

store chain have partnered to collect and recycle thousands of consumer electronic goods, also known as e-

goods, that were ruined by recent Iowa floods.  

 

An official partner of the agency's Plug-In to eCycling program since 2006, the retailer has contracted with the 

Materials Processing Corp., which will recycle all e-goods collected from Iowa's flooded areas. Through the 

partnership, according to EPA sources, approximately 5,544 pieces of electronic equipment will be put on 250 pallets for transporting to 

the company's facilities in Egan, Minn. Six semi trucks will be used to transport damaged materials collected from several Iowa cities 

affected by June's flooding.  

 

Since June 22, 2008, EPA Region 7 on-scene coordinators have been working throughout Iowa's flood-damaged areas to collect household 

hazardous wastes, orphan containers, white goods and e-goods. As of July 6, 2008, household hazardous waste items collected during the 

Iowa mission totaled approximately 107,203 pieces.  

 

Best Buy's activities in support of the flood cleanup came at no cost to the federal government. They also reduce costs for disposal 

because the collected e-goods would not be taken to landfills.  

 

 

Go Green: Use Less White  

 

Students hoping to wear the green and white of Michigan State University, East Lansing, Mich., will have to go 

green first. The prestigious public university recently announced it is trying to make its entire admissions 

process electronic.  

 

"We get wheelbarrows of paper documents in the mail every day," said Michael Cook, senior associate director 

of admissions at Michigan State University. "Our goal is to become paperless here in the admissions world, but 

that's not as easy as it seems."  
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To reduce paper flow and save money, Michigan State hired the services of electronic transcript firm ConnectEdu. Cook said he believes 

that the university's move from paper to digital transcripts, although a slow process that is just in its beginning stages, eventually will pay 

off; the university of 46,000 students typically gets 25,000 applicants a year, which adds up to a lot of paper.  

 

The electronic system will interface with individual high schools' student information systems to convert high school transcripts into 

electronic data, then offers that information to client schools. 

 

 

The Green Store  

 

Office Depot, Delray Beach, Fla., recently celebrated the grand opening of its first Green store, located at 2620 

W. Anderson Lane in Austin, Texas. The event was attended by company executives, Texas dignitaries, 

including City of Austin Mayor Will Wynn, local environmental organizations and representatives from the U.S. 

Green Building Council (USGBC).  

 

"Not only can customers choose from thousands of greener office products within [the company's] assortment 

but they will also have a better understanding of why a particular product is green and how they can make 

sustainable products a part of their home office or business environment," said Chuck Rubin, president of North 

American Retail for Office Depot.  

 

The store, pre-certified to LEED standards by the council, will use less energy and water in its daily operations, 

increase recycling and leave a much smaller overall environmental footprint than the typical store of its size.  

 

"The City of Austin is the birthplace of the USGBC and a leader in our nation's fight against climate change," said Austin Mayor Will Wynn. 

"We are proud that Office Depot chose to select Austin as the site of its green retail prototype. We think what they are doing shows real 

leadership – and paves the path for more retailers to invest in green building."  

 

The office-supply warehouse company is a participant in USGBC's Retail Volume Certification Portfolio Program, a pilot group formed to 

help retailers achieve LEED certification at numerous locations and to facilitate the certification process for a company's prototype. Office 

Depot is the first Company to have its prototype pre-certified under the council's LEED for New Construction Volume Certification Program. 

Visit www.officedepot.com/buygreen. PE  

 

The Green store 

features a 
environmental benefits 
like sun tracking 
skylights and solar 
panels on the roof.
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