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Dolphin Blue Launches Straight Talk On Sustainability 

Industry Leading Retailer of Environmentally Responsible Office Supplies Creates 
Forum for Serious Discussions on the Environment, Business  

 
DALLAS, TX, April. 25, 2008….. Dolphin Blue, a provider of environmentally responsible 
office supplies, today announces the launch of its “Straight Talk on Sustainability” interactive 
forum. The 14-year-old online retailer only offers products that contain, at minimum, 20 percent 
post-consumer recycled material with many items containing 100 percent post-consumer recycled 
material.   
 
Dolphin Blue’s Straight Talk on Sustainability includes excerpts from Bob Willard’s “The 
Sustainability Advantage,” which is a business primer on becoming a sustainable business 
enterprise, to Wes Jackson’s interview with Dr. Robert Jensen, which discusses sustainability 
from both agricultural and political perspectives, to offerings from Helena Norberg-Hodge and 
Dr. Helen Caldicott, the information is a compendium of knowledge from some of the world’s 
leading thinkers. 
 
The forum contains thought-provoking articles that challenge conventional wisdom in a number 
of important areas: 
 
Ø International financial organizations’ role in allowing corporations to gain control of 

resources in developing countries  
Ø Economic benefits derived by a company from “going green” that can far outweigh any 

extra costs involved  
Ø Governmental policies that negatively impact both suppliers to local markets and the 

environment  
Ø True environmental and economic costs to produce nuclear power that have been 

underestimated or underreported.  
Ø Making individual decisions about one’s level of consumption  
Ø Unchecked population growth and its environmental impact  

 
When readers submit relevant general comments, the forum’s moderator will post them.  Other 
postings that are relevant to a specific article will be posted on the article’s page. 
 
“We are living in times when sustainability of our planet is crucial to mankind’s quality of life, 
and ultimately, our survival. As the earth’s population continues to grow and resources decline, it 
is imperative that we either ‘get it’ now, or, leave very little for our progeny, placing their 
existence in a very real peril,” said Tom Kemper, Dolphin Blue’s founder and CEO.  “Dolphin 
Blue’s ‘Straight Talk on Sustainability’ allows the reader to understand the issues not 
being offered in the mainstream press, providing a way to ‘get their arms around’ issues that 
affect them and their children now and far into the future.” 
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To offer the Straight Talk on Sustainability section is Dolphin Blue’s way of assisting someone 
who is “almost there,” in making a decision that will support creating a sustainable planet for  
future generations, Kemper added. As well, it is available to those who do “get it” to share with 
others that they may know who could learn from Dolphin Blue’s Straight Talk on Sustainability 
content. 
  
Businesses will become sustainable because they “get it,” or, because their customer 
base demands it, by going to the business’s competitor who is sustainable in their 
practices. As Bob Willard says in The Sustainability Advantage, there will be a time 
when business no longer chooses sustainability. At that point, it will be too late, Kemper 
continued.  
 
Dolphin Blue’s business strategy and marketing efforts have always focused on educating its 
customers and prospective customers. ‘Straight Talk on Sustainability’ forum is a progression of 
what Dolphin Blue has always done. In essence, Dolphin Blue is ‘turning up the volume’ in order 
to create a wider conversation regarding what a sustainable world is, and, how to create it. 
 
“Those corporations now jumping on the green bandwagon are, for the most part, not 
saying much, nor doing much, that educates the consumer of their products why it is prudent 
and responsible to offer environmentally responsible and socially responsible products 
and services,” Kemper concluded.   
 
Most are only capitalizing on the ability to sell more product, as they perceive the customer will 
‘buy green,’ and pay more.  While they pose as being so green, they continue selling products that 
are manufactured with slave labor and products made from resources having little to no 
protection, as well as those products being transported halfway around the globe, using massive 
amounts of fossil fuel in their delivery to the shelf.” 
 
 
About Dolphin Blue  
Based in Dallas, Texas, Dolphin Blue is an online retailer of environmentally responsible office 
supplies.  Since 1993, Dolphin Blue has promoted the responsible stewardship of Earth’s 
resources by encouraging the conscientious purchase of everyday business supplies.  All products 
sold through Dolphin Blue contain, at minimum, 20 percent post-consumer recycled material with 
many items being made of 100 percent post consumer recycled materials.  Product packages and 
labels are made using only post-consumer recycled materials and are printed using only soy and 
vegetable-based inks. 
 
Supporting initiatives such as Sustainable Dallas and other sustainability-focused projects and 
organizations, Dolphin Blue’s efforts educate consumers and businesses with environmentally 
responsible practices, assisting in creating a sustainable planet for future generations.  To contact 
Dolphin Blue, visit www.dolphinblue.com or call 800.932.7715.     
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